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The Best Way to Reach
the Affluent Frequent
Business Traveller




Holland Herald

10,500,00 AFFLUENT BUSINESS
i - TRAVELLERS PER YEAR

JUST IMAGINE

Imagine a partnership that will
allow you to reach the right
prospects, who make the right
decisions.

Did we mention that they are
super-affluent, tech-savvy,
business leaders from SME'S to
blue chip?




Holland Herald

Why Holland Herald
Magazine?

* Leading Global Brand
* Targeted reach to your customer
* Customized inteqgrated partnership:

- High-impact print campaign.

- Affiliate your brand with one of the
world's largest transporters of business
travellers.

- 3,492,000 C suite decision makers per

year.

- Reach this audience of a time when their
attention is quaranteed (72% spend at-least 25
minutes reading) CONTROLLED ENVIRONMENT.




Holland Herald

KLM Rovyal Dutch Airlines:

world's fifth largest international airline

- 10,500,00 active business passengers operating in 140+ destinations in 6
continents

- SME'S - blue chip

b3 European destinations

15 North American destinations

19 Asia destinations
7 China destinations

4 Carribean destinations
9 Middle eastern destinations

14 African destinations

/ South American destinations



Holland Herald

The Right Editorial Environment
Engaging editorial

The monthly, English language magazine covers the entire KLM network with a focus
on exceptional photography, clean design and first-rate travel journalism.

A commitment to Business and Travel Editorial
Holland Herald covers the following editorial features each month:

+ The Files - a range of extraordinary photographs from around the world with its unique
and fascinating story.

» Travel - covering destination focused travel story

- Profile - enticing read on various subjects such as art, busines, style, sports, people,
science and much more.

- Interview - outstanding business articles based on interviews from various professions,
including business, sport, astronamy and adventure.

+ Updates - what's on in The Netherlands
» Touchdowns - the best city quides
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ASTRONAUT INTERVIEW
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Holland Herald

Reaching the
Business Leader

Powerful Demographics

* 9,600,00 Decision Makers per year

* 3,092,000 C Suite Decision makers per year
* Average Age: 35-44

* Graduate Degree: 52%

* 3,516,000 passengers have financial
investments worth over gso,000€ per year

* 2,376,00 have traded stocks & shares 1+
times
* 768,000 passengers own a watch worth

more than 7,500€




Holland Herald

The Best Audience. The Most Efficient Buy
HOLLAND HERALD ELSEVIER DE TELEGRAAF HIGH LIFE
Frequency Monthly Weekly Daily Monthly
Decision Makers 1,213,000 ? 173,000 1,000,000
C Suite Decision 291,000 ? ? ?
Average Age 35-44 20-49 25-45 42
Cost FPC € 15,425 € 14,087 € 32,900 € 12,800
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Holland Herald
Targeted aadvertising

Ink sells dynamically generated advertising on print-at-home boarding passes, smartphone
boarding passes, web pages and confirmation emails. Advertising is automatically chosen and
delivered according to parameters such as destination, origination, business/economy class
and passenger nationality.

Ink offers technology development services and confirmation email/booking email applications
to enable travel companies to take advantage of this burgeoning opportunity to connect
companies with travellers.
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Holland Herald

Dartnership With Holland
Herald Magazine Allows
Your Brand:

- To reach a reqgional, national and global CAPTIVE
audience

- Cost-effective and TARGETED route to active and
affluent consumers

- Intergrated Marketing Solutions

. Time?y distribution that enhances consumer
experience

- Powerful demographics
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KLM Passengers

- 2,500,000 International visitors travel to Holland annually for business reasons. KLM Fly
1,750,000 international business visitors into Holland annually.

- Business: 73% of the 2,500,000 business travellers stay over night in Holland.

- 23% of business travellers extended their trip (584,000) - most prolong at the end of
their stay.

- 30% Of business travellers are here for MICE (683,000 over night visitors) - 7% come to
participate in a convention.

Type of business trip 2009 Point of Sale passenger tickets
Netherlands 16%
UK & Ireland 17%
B Comorate Germany 6%
.:':‘:! North Europe 12%
R Rest Europe/N.Africa | 20%
Exhibitions North America 14%
12% Mid/South America 2%
Africa & Mmiddle East 5%
Asia / Pacific 8%




Holland Herald

Pricing

Circulation

Published: monthly

Print run: 145,000

Language: English

Distribution: on board all KLM flights,
KLM cityhopper and KLM Crown
Lounges at Amsterdam Airport Sschiphol

Rates per month

full colour

Cover gate fold (3 pages) €46,640.-
cover 2 €17,565.-

cover 3 €17,565.-

cover 4 €18,525.-

Dps €27,855.-

Single page €15,425.-

Half page €8,050.-

6 insertions per year: 5%
12 Insertions per year : 10%

Advertorial rates

Dps €30,640.-

Single page €16,967.-

Half page €8,855.-

example treatment shown here (left)

Sizes (width x height)

Dps page type area 390 X 230 mm
trim size 400 X 260 mm

Single page type area 170 X 230 mm
trim size 200 X 260 mm

Half page (horizontal) type area
180 X 110 MM

Half page (vertical) type area

85 X 230 mm

To advertise contact mark Austen
+44, (0)207 749 2334
mark.austen@ink-global.com

www.holland-herald.com
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